A summary of the MCBD Survey of Downtown Employees

November 6, 2009

Where do you work in downtown
Marshalltown?

25.4%

O MMSC
O McFarland Clinic
O City

MARSHALLTOWN arier

B Other

28.6%

What do you like best about downtown?

25.0%

20.0% -

15.0% -

10.0% -

5.0% - I I
0.0% - ‘ ‘ ‘ ‘

. - || | == | |
\ (0] [] = (0] I (o)) [%] =
£ & £ 2 I 2 S 2 S £ 2 £ =)
K] > o I ] S [ :EE 2 S o S 3
— o < s o @ ) — 5] S o
ga £ £ 3 2 T o2 g g n i &
R = < 8 g o (S =3 = = 5 8
5 g 3 2 7] 3 9 a G O = 5 8 g
L x 5] [} SE Q o O T c_g
a x 23 s T E 5 = S ®
= =
0 Q5 < 2 ~ IS £
= © = = o =
5 > < < 2
g o “ z

The MCBD Business Improvement Committee approved a work plan for 2009 that focused on surveying
individuals who worked downtown to identify areas of opportunities for local businesses and areas of
improvement for the downtown area. Mark Rohde and the business improvement committee prepared
the survey along with and Michelle Spohnheimer compiled the results.

Surveys were provided on paper to employees at Fisher Controls and were made available online through
Survey Monkey to other major employers in the downtown as well as smaller businesses. A total of 214
people participated in the survey although answers were not provided to all questions by all individuals.

If you have questions regarding the survey or this summary please contact:
MCBD office at 641-844-2001 or director@marshalltownmainstreet.com

Michelle Spohnheimer at 641-754-5756 or mspohnheimer@ci.marshalltown.ia.us



How often do you 11.2% 4.2% When are you most likely to shop downtown?
shop downtown?

35.0% @ 8:00 am to 10:00 am
30.0% 1 m 10:00am to Noon
25.0% - 0O Noon to 1:00pm
20.0% + m 1:00pm to 5:00pm

35.0% 49.5%

15.0% O 5:00pm to 6:00pm

m After 6:00pm

W Never

@ Seldom
@ One or more times per month
O one or more times per week

What would you like to see improved downtown?
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Areas of Improvement
6% 120
= - -
Detailed selection of top B Positive Comments
responses to areas of
Improvement. B General Community
match color to chart Betterment
W Business/Building Issues
Longer store hours
Fill vacancies 16% O Public Infrastructure/City
Issues
New/more retail stores m Organization/People
Safety (pedestrian & bicycle) O Events
Enforcement (litter, bikes on
sidewalks

Business attitudes/not

welcoming



What businesses do
you want to see downtown?

17%

B Retail
m Dining

m Other

O Entertainment
m Convience/Grocery/Drugstore
O Senices

If retail stores were open one evening during the week which

35.0%

would you prefer?

30.0%

25.0%
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Monday Tuesday Wednesday Thursday Friday

1% How often do you dine downtown?

O Never
@ Seldom
@ One or more times per

month

m One or more times per w eek

60.0%

50.0% -

40.0%

30.0% -
20.0% -

10.0% -

|

0.0%

*Detailed examples of business
suggestions based on category.
match color to chart

Dinner variety (steak/sports bar/
seafood/pizza/BBQ/microbrew)

Coffee shop (early hours/drive thru)
Fast food (McD/Fazolis)
Deli/Café/Heathy option/soup & salad

Family dining

Bakery/bagel

Ethnic (Thai, Indian, European, Italian)
Affordable/Quick

Breakfast

Outdoor dining/bar

Clothing, department store

Bookstore (regular and Christian)

Gift shop

Fabric/craft store/scrapbook

Movie theater

Drug/store/pharmacy

When are you most likely to dine
downtown?

Breakfast Lunch Dinner




Rating of downtown characteristics
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Is downtown parking

adequate?
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